%’ DIGITAL MARKETING ROADMAP

PHASE 1: FOUNDATION (Week 1-2)
Goal: Understand what you’re doing
Most beginners think: “| need to learn tools”
But real digital marketers think: “I need to understand how attention - trust > sales works”
What to learn:
¢ Whatis digital marketing
¢ Types:
o Social Media Marketing
o SEO
o Paid Ads (Google / Meta)
What to DO:
e Create your Instagram page (very important () )

¢ Pick a niche (your journey itself is enough)

Digital marketing is basically:
Getting attention - Building trust - Converting to action

Real-Life Breakdown:

Let's take a small business (example: home bakery)

« Content » Shows cakes == (attracts attention)

Instagram page - Builds trust (people see consistency)

Ads - Bring more people

Offers - Convert to orders

That's full digital marketing cycle.



Advanced Tip:
Don't just learn platforms (Instagram, Google)
~ Learn:
e  Why people click
o Why people stop scrolling
e Why people trust

That's foundation.

PHASE 2: CONTENT CREATION (Week 3-6)

~ Goal: Start posting + build confidence
Content is not just “posting”
Content = Communication
You are:
-~ Teaching
- Helping
- Entertaining
- Connecting
Learn:
e Canva (design basics)
e Reels editing (CapCut / Inshot)
e Basic contentideas
Practice:
e Post 3-4 times per week
o Try:
o Reels
o Carousel posts

o Simple talking videos



= Focus:
NOT perfection X
CONSISTENCY

Advanced Insight:
If your content is not working, ask:

=~ Isitclear?
= Is it relatable?

= Is it useful?

Don’t try to go viral X
Try to be understood

@ PHASE 3: MARKETING THINKING (Week 5-8)

~ Goal: Understand why content works

People don’t engage with “information”
They engage with emotion + relevance

Learn:
¢ Hooks (first 3 seconds)
e Captions that connect
e Basic psychology:
o Curiosity - Eg: “Nobody tells you this about digital marketing...”
o Emotion - Eg: “Still struggling to start?”
o Problem = Solution - Eg: “Want to earn from digital marketing?”
Practice:
e Improve your hooks
e Rewrite your old captions better

~ This is what makes you different s

Advanced Thinking:
Before posting, ask:

- “Why will someone stop scrolling for THIS?”



If you can answer that = your content will grow.

¢ PHASE 4: PAID ADS (Week 7-10)
Goal: Learn how businesses make money

Organic content = slow growth 4
Ads = fast growth &’

Ads are not magic X

They simply:
Show your content to more people

So if your content is weak > ads won’t work
Learn:
e Meta Ads (Facebook & Instagram)
o Basics:
o Campaign
o Audience
o Budget
Practice:
o Watch real tutorials
¢ Trydemo ads (even X small budget if possible)
This is high-paying skill <*
Real Scenario:
Let’s say:
e Yourreelis already performing well
Now you run ads on it

Result:
More reach > More leads > More sales

Advanced Tip:

Before running ads, check:

Does this content already work organically?



If YES > scale with ads
If NO > improve content first

@, PHASE 5: BASIC SEO (Week 9-11)
Goal: Understand search traffic
SEO is slow... but powerful

It brings:

People who are already searching
Example: (Types of Intent)
B Informational
“What is digital marketing”
<¥ Buying
“Best digital marketing course”
Learn:
¢ Keywords
e How Google works
e Basic on-page SEO
Practice:
e Optimize:
o Yourlnstagram bio
o Captions with keywords
Don’t go too deep — basics enough for now
Advanced Insight:
If you target the right keywords:

You don’t chase audience

Audience finds you



Example:

Instead of random posting:

“Tips”

Post:
“Digital marketing tips for beginners in 2026”

Now it’s searchable + specific

I} PHASE 6: ANALYTICS (Week 10-12)

Goal: Understand performance

Analytics is not numbers...
It’s feedback

Learn:
¢ Insights:
o Reach
o Engagement
o Saves
What Metrics Tell You:
e Lowreach > weak hook
¢ Lowengagement > notrelatable
¢ High saves > high value
Practice:
e Check:
o Which post performed best?
o Why?

Think like:
“Why did this work?” (=



Real Thinking:

Instead of:
“This post failed”

Think:

“What can | learn from this?”
Every week ask:

What worked?
What didn’t?

What will | improve?

I3 PHASE 7: BUILD YOUR PORTFOLIO (Week 12+)

Goal: Become job/freelance ready
Your Instagram page = your resume
What Companies See:

They don’t care about:
X Certificates

They care about:

v Your content quality
v Your consistency

v Your thinking

Advanced Tip:
Show:

o Before vs After

o Growth screenshots

e Contentimprovements

This builds trust instantly
Do:

e Create:

o 10-15good posts

o 5-10reels



e Show:
o Your page growth
o Your content quality
~ Optional:

¢ Help small business (free/low cost initially)

© FINAL STAGE: APPLY / EARN
You don’t earn because you “learned”

You earn because you can:

~ Solve problems
You can now:
e Applyforjobs £
o Startfreelancing &

e Handle small clients

Don’t try to learn everything together X

Follow this order:
~ Content » Psychology > Ads

Everything else = support skills

Business problem:

- “We are not getting customers”

Your solution:
~ Content + Ads + Strategy

~ That’s value » That’s money



REMEMBER THIS

Create
Learn
Improve

Repeat
MINDSET SHIFT
Stop thinking:
“l want to learn digital marketing”

Start thinking:

“l want to grow a business using digital marketing”



